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Freebies
abound In
N.Y. office
freefall

By DULCE ZAMORA

ommergial rents have
heen plummeting in
New York thanks Lo
an ailing econemy and
residual effects from the SBept.
11, 2001, attacks, It's 4 complete
shilt from recent years, when
the market was so cutthroat
that businesses lucky to find
medioere space often sighed
leases right away. Now, aglit in
vacancies has would-be tenants
considering a feast of bargains,

“1t's like a shopper’a dream,”
siys Stephen Sunderiand, man-
aping direetor at IGDNYC, a
tenant broker for eommercial
real estate, “Landlords arve hun-
gry and are offering unbeliev-
ably attractive deals.”

In addition io lease rates
dropping #09:-60%, landlords
are giving eoncession: with
long-term contracts, including
firee venl for six Lo nine months,
caszh or complimentary services
Lo helpin planming and building
apaces, and/or temporary quar-
ters during construction, ac-
eording to various brokeres.

BZ0, an accounting and
management firm serving musi-
eians such az David Bowic,
Sting and Shakira, ia among the
pniertainment companies tak-
ing advantage of the renter’s
market, The firm  recently
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roughly 335 per sguare foot.

The average rent per square
foct in midtown is 850072, aceord-
ing to Michael Laginestra, viee
chair of national brokerage In-
=ignia/TE0, He saya commercial
rents in the ares peaked in 2001
at BA0LTE wosquare foot.The ex-
ceptional deals alzo have attract-
ed some media companies look-
ing for better facilities, Lagines-
tra has elients looking into the
possibility of relocating from
analog to digital-lriendly loca-
tions, “That’s something that's
less likely to happen in an expen-
give market,” he notes,

Another brokex, Faith Hope
Consolo, viee chair of Garrick-
Aup Worldwide, says that al-
though real estate aetivity is
slower than in recent yeurs,
media and entertainment compa-
nics are among the top 10 indus-
trics conducting  expansions
right now, The list i= headed by
herme furmizhings retailers (uch
ad Home Depol and Williams-
Sonema) and midrangr apparvel

| two media and entertainment,
ehients vying for the same prime
eorners on West 42nd Street and
on West Broadway (between
sSpring and Broome atreets),
Bomme private West Coast the-
ater companies are supposedly
eyeing loeations in Trbeca and
s,

A presence in Gotham pro-
vides eertain credibility, notes
Consolo. “If (companies )} have to
decide whether to be in New

vk, 2t Louis or Detroit, they

pick New York because New
York is a preat focal point for
their produet.”

Yet, the Big Apple is eull reel-
ing frorn a perfect storm of lag-
offs and terrorism jitters, coun-
ters Sunderland. Prior to these
extenuating eireumstances, he
says New York was a must-gofor
marny eomnpanies. Now, husiness-
es reportedly see the place as a
wood but ned eruecial place to be.

MNonotheless, both Sunder-
land and Laginestra believe that
the wrorst 32 over for the New
York real estate market. They

alores isich ag HENM and Zara).
Consoly elaims to have at least |

predict a turnaround in abont
Lwiny vesrs,



